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Milk production in India may reach 300 million tonnes by 2030 
The estimated size of Indian dairy market was about U31akh crore in 2021 and is expected to reach about 

~31lakh crore by 2027 
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India ranks as both the top producer and consumer of dairy products, globally. 
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India contributes to more than 25% of global dairy output and has consistently held the top 

position as the world's largest milk producer since 1997. In FY23, the country produced 

around 231 million tonnes of milk, clocking a growth rate of 6% CAGR over the past decade. A 

report by NITI Aayog predicts that the country's milk production will reach approximately 300 

million tonnes by 2030. On the other hand, Indian households allocate nearly 45% of their food 

budget to dairy and packaged foods, a trend that has been increasing steadily, says a research 

report by Investec Research house. 

The dairy market in India was estimated to be worth ~13 lakh crore in 2021, as per a study by 

the International Market Analysis Research and Consulting Group (IMARC). Over the past 15 

years, the market has shown a steady growth rate of approximately 15% CAGR, and it is 





for private companies offering a diverse range of products and adapting quickly to changing 

consumer preferences. 

The dairy consumers of India, future trends 

The per capita income in India was $2,600, per annum, in 2023. The International Monetary 

Fund (1M F) predicts this number will reach around $4,000 by 2028. This rise in income levels 

is expected to result in the addition of around 14 crore middle income households and 2.1 crore 

high-income households in India, by 2030. Furthermore, the share of middle-income 

households is set to rise from 54% in 2018 to 78% in 2030. It is expected that the growth in 

income levels will lead to higher disposable incomes and drive consumer preference for 

premium and nutritious food products like milk and milk products, says the Investec Report. 

Additionally, the latest National Family Health Survey, 2022, of India highlights that 

households in the country allocate a significant portion of their budget towards the food 

segment. The survey also emphasizes a steady rise in discretionary spending within the Food 

segment over the past two decades, with a consistent growth in dairy products and packaged 

food products witnessing accelerated growth. 

Follow us on Facebook, X, You Tube, Instagram and WhatsApp to never miss an updatefrom 

Fortune India. To buy a copy, visit Amazon. 
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